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Sidel sets carbon reduction targets for a more sustainable future

Adhering to the Paris Agreement, Sidel has set out and committed to emissions
reduction targets grounded in climate science through the Science Based Targets
initiative (SBTi). Targets are 30% CO: reduction across the company’s sites and
facilities, and a 25% CO; reduction in sourcing and usage of Sidel’s equipment by 2030.
The company’s philosophy on Corporate Social Responsibility is now highlighted in its
new Sustainability Report, and Sidel is also launching a new external communication
campaign from Interbrand, named “you’re never alone”.

Throughout the company’s history, Sidel engineers and designers have been challenging
industry with ecological innovations in packaging design, equipment and services, in order to
consume fewer resources, and move towards a more circular economy. This experience has
paved the way for Sidel to ignite greater sustainable change within the company and beyond.

“Sustainability is at the heart of everything we do, and we want to ignite conscious changes in
both our industry and the wider market. Our commitments apply across all Sidel sites where
we operate globally, and also across what we deliver to our customers and what we purchase
from our suppliers,” says Monica Gimre, CEO & President at Sidel. “We know that no single
company or individual can bring about sustainable transformation alone; therefore, Sidel is
standing ready with the tools our customers need on their sustainability journey. This is our
message to customers: when it comes to consciously creating a cleaner and greener world,
you are never alone,” declares Mrs. Gimre.

More information about Sidel’s sustainability targets: www.sidel.com/sustainability vision
Download Sidel’s Sustainability Report here: www.sidel.com/sustainability reports
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Sidel is a leading provider of equipment and services solutions for packaging beverage, food,
home and personal care products in PET, can, glass and other materials.

With over 40,000 machines installed in more than 190 countries, we have nearly 170 years of
proven experience, with a strong focus on the factory of tomorrow with advanced systems, line
engineering and innovation. Our 5,500+ employees worldwide are passionate about providing
solutions that fulfil customer needs and boost the performance of their lines, products and
businesses.

Delivering this level of performance requires that we stay flexible. We continuously ensure we
understand our customers’ changing challenges and commit to meeting their unique
performance and sustainability goals. We do this through dialogue and by understanding the
needs of their markets, production and value chains. In turn, we apply our solid technical
knowledge and smart data analytics to ensure lifetime productivity reaches its full potential.

We call it Performance through Understanding.

Find out more at www.sidel.com and connect with us

E youtube.com/user/sidel twitter.com/Sidel Intl

m linkedin.com/company/sidel n facebook.com/Sidellnternational

General



